
 

 

 

 

 

 

 2010 Profiles 

ll Rights Reserv

usto

DEFINES 

MEASURE

TIME TO 

CUSTOMI

INDUSTR

REPORTS 

VALIDATI

ADMINIS

SCORING 

nternational, In

ed.  091209‐1 

 

 

er S

 

AKE 

ABLE 

 VERSIONS  

N STUDIES

RATION 

c.   

ervic

Cust

com

of an 

pers

 

Client cu

candidat

A. Empl

B. Indiv

• T

• T

C.   Indiv

• V

45 minu

Develop 

Develop

• Gen

• Hosp

• Heal

• Sele

• Indiv

2003, 20

Internet 

Internet 

 Prof

mer Servic

any’s “Cust

employee’s

ective on C

stomer ser

e to those p

oyee or Can

dual’s Beha

ust 

ct 

dual’s Profi

cabulary 

es 

unique Co

 Performan

ral 

itality 

h Care 

tion Report

dual Repor

6, 2008, 2

or Paper/P

le™ 

 Profile™ is

mer Servic

 or candida

stomer Ser

ice practice

ractices 

didate’s Cu

vioral Char

• Em

• Con

iencies: 

• Nu

pany Servic

ce Models 

• Fina

• Ret

 

• Coa

• Can

09 

ncil

 a tool for s

 Perspecti

e’s behavio

vice to your

 and the ali

tomer Serv

cteristics: 

athy 

ormity 

erical 

e Perspecti

y departm

ncial Servic

il 

hing Repor

idate Rep

aping and 

e.”  It also 

al traits, pr

 company’s 

gnment of 

ce Perspec

• Foc

• Flex

e 

nt 

s 

t 

rt

• Com

• Custo

ommunica

rovides a c

ficiencies, 

standards.

n employe

ive  

s 

bility 

any Service 

mer Servic

ing your 

mparison 

nd their 

 or 

Perspectiv

 Alignment

 

Contact:
             PDServices
             740-397-4928
             www.PDServices.com


